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BackgroundBackgroundgg

• The notions of “journalism culture”, “journalistic culture”, “professional 
culture“, “news culture”, “newspaper culture” or the “culture of news 
production” are widely used but rarely discussed concepts.

• The lack of consensus on the concept of culture and the way it should be 
applied to journalism research has produced a scattered body of 
literatureliterature.

• There is clearly a need for an elaborated theoretical foundation on which 
the concept of journalism culture can be conceptualized andthe concept of journalism culture can be conceptualized and 
operationalized.

• Journalism culture as a key concept in the cross‐cultural and comparative y p p
analysis of journalism must be established in a way that ensures a 
maximum of conceptual stability and validity in diverse cultural contexts.
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3 constituents
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7 dimensions
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Methodology: Data collectionMethodology: Data collectiongygy

Three levels of analysis:Three levels of analysis:

• individual level:
fully standardized telephone interviews with a quota sample of 100 
working journalists for each country

• organizational level:
document analysis (annual business reports, public databases, etc.) and 
telephone inquiries to gather data about 20 media organizations per 
countrycountry

• societal level:
information obtained from public and commercial data bases (Worldinformation obtained from public and commercial data bases (World 
Bank, UNESCO, World Advertising Trends, etc.) as well as from accessible 
sources of aggregated context data (Polity IV, World Values Survey, etc.)
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Methodology: Most Different Systems DesignMethodology: Most Different Systems Designgy y ggy y g
GERMANYGERMANY
PF: Free
EP: 31,571
EI: 0.96
CA: Central Europe;

Christian
MP: 291

SWITZERLANDSWITZERLAND
PF F

RUSSIARUSSIA
PF N t f

BULGARIABULGARIA
PF: Partly free
EP: 10,003
EI: 0 92MP: 291

TV: 26%
PF: Free
EP: 33,794
EI: 0.95
CA: Central Europe; 

Christian
MP: 372
TV: 11%

PF: Not free
EP: 11,904
EI: 0.95
CA: East Europe/North 

Asia; Christian
MP: 108
TV: 45%TURKEYTURKEY

PF: Partly free
EP: 8 385

EI: 0.92
CA: East Europe; 

Christian
MP: 173
TV: 62%

USAUSA
PF: Free
EP: 43,236
EI: 0.97
CA: North America;

Ch i ti

CHINACHINA
PF: Not free
EP: 8,004
EI: 0.84
CA: East Asia; 

EP: 8,385
EI: 0.81
CA: West Asia; Muslim
MP: 71
TV: 49%

ISRAELISRAEL
PF: Free
EP 24 357

SPAINSPAIN
PF: Free
EP: 27,542
EI: 0.98
CA: South Europe;

ROMANIAROMANIA
PF: Partly free
EP: 9,446
EI: 0.90
CA: East Europe; 

Christian
MP: 196
TV: 40%

diverse
MP: 59
TV: 78%

UGANDAUGANDA

EP: 24,357
EI: 0.95
CA: West Asia;

Jewish
MP: -
TV: 30%

Christian
MP: 98
TV: 41%

Christian
MP: 50
TV: 86%

BRAZILBRAZIL
PF: Partly free
EP: 8,917
EI: 0.88

PF: Partly free
EP: 1,577
EI: 0.67
CA: East Africa; Christian
MP: 3
TV: 16%

INDONESIAINDONESIA
PF: Partly freeEI: 0.88

CA: South America; 
Christian

MP: 46
TV: 51%

PF: Partly free
EP: 4,753
EI: 0.83
CA: Southeast Asia; 

Muslim
MP: 23
TV: 62%PF: Press Freedom (Freedom House, 2006)

EP: Economic power (GDP PPP, IMF, 2006)
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EP: Economic power (GDP PPP, IMF, 2006)
EI: Education Index (UNDP, 2006)
CA: Cultural affiliation
MP: Mass press (newspaper copies á 1000 EW, UNESCO, 2000)
TV: TV share of total ad spent (WARC, 2004)
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