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Research questionsResearch questionsqq

• Is there any meaningful dimensional structure that underlies y g
the journalists’ perception of influences?

• Is there any hierarchy among the various sources of influenceIs there any hierarchy among the various sources of influence 
in terms of their relative importance?

• How do the countries included in this study compare to each• How do the countries included in this study compare to each 
other with respect to the journalists’ perception of 
influences?influences?
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Data collectionData collection

• individual level: 
fully standardized telephone/face to face interviews with a quota sample 
of 100 working journalists for each country

• organizational level: 
investigation to obtain data about the 20 newsrooms and media 
organizations per country for which the interviewed journalists workorganizations per country for which the interviewed journalists work

• societal level: 
17 countries: Australia Austria Brazil Bulgaria Chile China Egypt17 countries: Australia, Austria, Brazil, Bulgaria, Chile, China, Egypt, 
Germany, Indonesia, Israel, Romania, Russia, Spain, Switzerland, Turkey, 
Uganda and the USA
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DimensionalityDimensionality of of influencesinfluences PCA with Varimax rotation; var. expl. = 57.1%; 
loadings < 0.40 suppressed; KMO=0.837; 
Bartlett’s test p<0.001

Source of influence 1 2 3 4 5 6
Government officials 0.830
Politicians 0.827
Censorship 0 680
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Newsroom conventions 0.673
Media laws 0.628
Journalism unions 0.575
Sensibilities 0.444
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Colleagues in other media 0.801
Friends, acquaintances, family 0.748
Readers, listeners or viewers 0.421 0.488
Competing news organizations 0.451
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News deadlines 0.826
Procedures and standards 0.743
Shortage of resources 0.602
Management 0 785
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Management 0.785
Supervisors and higher editors 0.734
Ownership 0.682
Peers on the staff 0.455 0.494
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Structural similarityStructural similarityyy

Congruence 
coefficent

Double-Scaled 
Euclidean Similaritycoefficent Euclidean Similarity

Australia 0.83 0.88
Brazil 0.89 0.91
Bulgaria 0.91 0.91u ga a 0 9 0 9
Chile 0.76 0.86
China 0.81 0.87
Egypt 0.87 0.90gyp
Germany 0.84 0.89
Indonesia 0.81 0.88
Israel 0.89 0.91
Romania 0.89 0.91
Russia 0.76 0.86
Spain 0.86 0.90p
Switzerland 0.86 0.89
Turkey 0.85 0.89
Uganda 0.82 0.88
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USA 0.87 0.90



HierarchyHierarchy of of influencesinfluences asas perceivedperceivedyy pp
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InfluencesInfluences acrossacross countriescountries (Multidimensional Scaling, distances based 
on country means across all indizes)
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InfluencesInfluences acrossacross countriescountries
Political influences

Economic 
influences
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InfluencesInfluences acrossacross countriescountries
Professional influences

Procedural influences
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InfluencesInfluences acrossacross countriescountries
Organizational influences

Reference groups
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SamplingSamplingp gp g
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Data collection: progressData collection: progressp gp g
Country Journalists Organizational data
Australia 100 
Austria 100 Austria 100 
Brazil 100 
Bulgaria 100 
Chile 100 
China 100 () 
Germany 100 
Egypt 100 
Fiji  
Indonesia 100 
Israel 100 
Mexico  Mexico  
Romania 100 
Russia 100 
Spain 100 Spain 100
Switzerland 100 
Turkey 100 
Uganda 100 
USA 100 

Total 1700
15


